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WHY THE SHIFT FROM THE TRADITIONAL?

Change in buyer habits

Rejection of users (?90% of the time) —

Higher average cost

Frustration of users

Hurts brand image

Buyers have more options and desire

"~ more than a product

Considered spam/annoying

> Print vs. digital

> |n personal space

>  Seen as impersonal and sales driven



SEE THE
DIFFERENCE?

Paid / Rented Email Lists

TV, Radio, and Print Ads

Billboards & Outdoor Advertising
Throwaway Press Releases

Pop-Ups & Pop-Unders

Interruption Contextual Ads
Marketing Outbound Sales Galls
Intarmupiing Somaons s Interstitial Pages

Trade Show Booths

Most Social Media Advertising

Forum, Comment, & UGC Spam

Banner & Display Ads
Paid App Reviews

Video Ads

on e wab

SED & PPC

Opt-In Email Lists Lewer avg cost
to acquine a
Authoring Books/Print Media N CLstonmer

Supporting/Sponsoring Events

Press & Public Relations

Thought Leadership

B Inbound
e Marketing

Eamning attention onganically,
Blogging without interrupting
anyona's path
Public Speaking

Earned Social Media
Word of Mouth & Viral Marketing

Content Creation & Marketing i)

craalbty,

talend, & ellort

Organic App Store Visibility

Video Content
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mmantum,

malking futurg
aHorls aacior



| THE BUYER'S JOURNEY (CUSTOMER SIDE)




THE BUYER'S JOURNEY (MARKETER SIDE)

ATTRACT CONVERT CLOSE DELIGHT
Blog CRM Surveys
Keywords Calls-to-Actio Email Smart Content

Social Publishing Landing Pages Workflows Social Monitoring




Content Context

CONTENT +
CONTEXT

INBOUND
MARKETING




PROJECT GOALS
Purposeful

Contextual /Relevant

Pointed

Action driven



Have a goal

Know your audience &
stage in buyer’s journey

Structure around goal

Use one CTA

Provide benefit & gain
frust

Analyze performance
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